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SAS Customer Intelligence 360 = Product Recap

SAS Customer Intelligence 360 Recap

SAS Customer Intelligence 360 provides advanced analytics and marketing automation to
deliver personalized customer experiences. It integrates data and insights, allowing businesses
to connect with their customers effectively and drive growth.

This comprehensive solution offers analytics-driven marketing, enabling companies to craft
targeted campaigns with precision. By leveraging unified data across channels, SAS Customer
Intelligence 360 optimizes customer interactions for improved engagement and loyalty. Its
cloud-based architecture supports swift deployment and scalability, ensuring that marketing
teams have the flexibility to adapt to changing market conditions.

What are the key features?

¢ Unified Data Management: Integrates all customer data for a holistic view of interactions
and preferences.

e Advanced Analytics: Utilizes predictive and descriptive analytics for targeted marketing
strategies.

e Omnichannel Marketing: Allows seamless communication across multiple channels.

e Real-Time Interactions: Facilitates immediate engagement with customers using real-
time data processing.

e Scalability: Supports business growth with cloud-based technology.

What benefits and ROI can be expected?

¢ Increased Engagement: More personalize customer interactions enhance engagement.

¢ Improved Campaign Efficiency: Data-driven strategies reduce campaign costs and
increase effectiveness.

¢ Loyalty Enhancements: Better understanding of customer patterns drives loyalty.

e Scalable Solutions: Adaptable features and cloud support facilitate growth.

Industries like retail, finance, and telecommunications implement SAS Customer Intelligence
360 to streamline their marketing efforts and fine-tune strategies according to specific
industry needs. Retailers can personalize shopping experiences, banks can drive personalized
financial advisory services, and telecoms can optimize customer journeys for improved
retention. This adaptability makes it a versatile tool for targeted industry applications.
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I Valuable Features

Excerpts from real customer reviews on PeerSpot:

“SAS Customer Intelligence 360 has positively impacted my organization by
making our work process seamless, effective, and timely.”

ke Christian

“SAS Customer Intelligence 360 unified offline branch interactions with
digital portal activity and campaigns that were delivered, facilitating
seamless real-time personalization across all customer touchpoints and
driving approximately a 35% increase in qualified sales leads.”

. Tiberiu Arghir
<

“T have seen measurable improvements since using SAS Customer
Intelligence 360, as customer engagement rates increased by around 15 to 20
percent and conversion rates improved by approximately 10 to 15 percent for
targeted campaigns.”

Validated user

©2026 PeerSpot, All Rights Reserved 5
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“SAS Customer Intelligence 360 stands out as a robust platform for
organizations aiming to enhance customer engagement and make more
informed data-driven decisions.”

SaptarshiMukherjee

“SAS Customer Intelligence 360 has positively impacted my organization by
improving time efficiency and also helping me, as a founder, to track what is
going on with the clients, which I think was something important.”

Validated user

©2026 PeerSpot, All Rights Reserved 6
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What users had to say about valuable features:

SAS Customer Intelligence 360 unified offline branch interactions with digital
portal activity and campaigns that were delivered. It facilitated seamless real-time
personalization across all customer touchpoints. Enhanced predictive lead scoring
models evaluated incoming prospects through dynamic mechanisms, driving
approximately a 35% increase in qualified sales leads.

The mechanism of creating different pathways and multi-touchpoint interactions
from digital to physical locations, combined with the ability to create decisions and
workflows, significantly improved our campaigns overall. Creating automated
workflows with SAS Customer Intelligence 360 helped us identify where user drop-
offs and bottlenecks occur throughout the customer journey, assigning attribution
values to each touchpoint for better financial impact assessment of delivered
digital campaigns. .”

Tiberiu Arghir Read full review [A
Marketing Department, Digital Activities And Technical Projects at a financial
services firm with 51-200 employees
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SAS Customer Intelligence 360 = Valuable Feature

“The best features SAS Customer Intelligence 360 offers are its enterprise-grade
capabilities, which is why I recently started to use it in the last year, as it is truly

enterprise-grade and we wanted to use it after we really grew, and it is also good
for analytics. The Al features are working well.

“The analytics features and the Al features have helped my team and clients by
allowing us to see everything on one dashboard, and the Al features are helping us
save time and making us time-efficient.

“SAS Customer Intelligence 360 has positively impacted my organization by
improving time efficiency and also helping me, as a founder, to track what is going
on with the clients, which I think was something important.

“T have definitely seen improvements in time efficiency since using the platform,
and as it is enterprise-grade, it is good for the stage we are currently at, which is
helping our needs..”

Validated user Read full review [A

Director and Marketing Consultant at a non-tech company with 1-10
employees

©2026 PeerSpot, All Rights Reserved 8
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SAS Customer Intelligence 360 = Valuable Feature

“SAS Customer Intelligence 360 offers multiple features that are very beneficial.
The features I appreciate the most include the 360-degree customer profile, Al
customer insight, lead and opportunity tracking, customer segmentation,
personalized offerings, automated campaigns, customer engagement score, churn
prediction, next best action, dashboards, Al reports and summaries, and the Al
agenda system. It encompasses all kinds of functionalities that are necessary.

“Out of all these features, I find myself using Al Customer Insights and the 360-
degree customer profile very frequently. The reason is that Al Customer Insights
provides insights into behavior, preferences, and trends, presenting patterns from
which machine learning models can be trained to yield predictions that make
human decisions easier. Based on these predictions, businesses can advance and
make informed choices. Additionally, regarding the 360-degree customer profile,
as [ have explained, it provides a comprehensive view of how customers are
interlinked from an organizational perspective, creating a single version of the
customer profile in one place, which makes a significant difference. It helps in
avoiding duplicate data and allows for the rapid creation of customer data, making
the data model incredibly efficient.

“SAS Customer Intelligence 360 impacts my organization positively by delivering a
much better 360-degree view of customers, enabling more personalized
marketing, improving customer engagement, and helping us make faster data-
driven decisions. It also assists in automating campaigns, identifying customer
trends, opportunities, and enhancing the overall effectiveness of our marketing
activities..”

SaptarshiMukherjee Read full review [A
Senior Assistant Vice President And Chief Data And Ai Architect at EXL
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SAS Customer Intelligence 360 = Valuable Feature

“SAS Customer Intelligence 360 offers the best features, including a very broad
database that serves to determine if customers are watchlisted. It provides the
platform and room necessary for these purposes. It helps to know your customer
and determine whether they have been watchlisted by other countries. It also
provides more profiling information about whether this customer has been
indicted by other organizations before.

“Regarding the broad database and customer profiling capabilities, SAS Customer
Intelligence 360 is user-friendly. Once you log on with your username and ID, you
can navigate to the options you want. There are many options available, including
the watchlist option and audit features. You simply click on what you want and
select the organizations you want to check to determine if this customer has been
watchlisted.

“SAS Customer Intelligence 360 has positively impacted my organization by
making our work process seamless, effective, and timely. It has helped us avoid
and mitigate risk involving customer onboarding. Since using SAS Customer
Intelligence 360, we have not had to assume any details during the onboarding
process. You simply put the customer's name in the system, search it, and the
system provides the search results immediately.

“Regarding SAS Customer Intelligence 360's Al capabilities, the governance and
security of the platform is very enhanced, which is why most organizations use it
to search customer details. The security details and everything about it are highly
enhanced and private. The accuracy and reliability of output from SAS Customer
Intelligence 360 is approximately ninety percent. While it is not without error, the
search results are adequate and responsive..”

Ike Christian Read full review [A
Assistant Banking Officer at Zenith-bank
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SAS Customer Intelligence 360 = Valuable Feature

“My main use case for SAS Customer Intelligence 360 is customer engagement and
personalized marketing campaigns. I use it to segment customers based on their
behavior, preferences, and interactions, and then deliver targeted
communications through different channels. For example, when customers
interact with our website or application, [ use SAS Customer Intelligence 360 to
analyze their behavior and place them into relevant audience segments. Based on
the segments, personalized marketing messages or offers are delivered, which
helps improve customer engagement and campaign effectiveness.

The best features of SAS Customer Intelligence 360 are audience segmentation,
customer journey orchestration, real-time personalization, and analytics
reporting capabilities. The audience segmentation feature allows me to create
highly targeted customer groups based on behavior and preferences. Customer
journey orchestration helps me design and manage personalized experiences
across multiple channels. I also value the real-time personalization capabilities,
which enable more relevant customer interactions. Audience segmentation allows
me to group customers based on their behavior, preferences, and engagement
patterns, which has made my campaigns more targeted and relevant. SAS
Customer Intelligence 360 helps me make data-driven decisions by providing a
unified view of customer interactions across multiple channels, allowing me to
better understand customer behavior and create more personalized experiences.

SAS Customer Intelligence 360 provides a very comprehensive view of customer
behavior by bringing together data from multiple channels. This helps teams make
more informed decisions and create more consistent customer experiences. SAS
Customer Intelligence 360 has had a positive impact on my organization by
helping me deliver more personalized and targeted customer experiences.
Through better audience segmentation and customer journey management, [ have
been able to improve customer engagement and the effectiveness of my marketing
campaigns.

The feature that has had the biggest impact for me is audience segmentation. It
allows me to group customers based on their behavior, preferences, and
engagement patterns, making my campaigns much more targeted and relevant. [

©2026 PeerSpot, All Rights Reserved 11
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have seen measurable improvements since using SAS Customer Intelligence 360.
For example, customer engagement rates increased by around 15 to 20 percent,
and conversion rates improved by approximately 10 to 15 percent for targeted
campaigns. [ also observed better campaign ROI because audience segmentation
and personalization allowed me to focus my efforts on the most relevant customer
groups..”

Validated user Read full review [A

Salesforce Developer at a media company with 1,001-5,000 employees
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Other Solutions Considered

[ did not use a previous solution, but I needed a platform intelligence solution
capable of improving our processes and offering predictive decisions suited for our

complex enterprise environment.

Tiberiu Arghir Read full review [A
Marketing Department, Digital Activities And Technical Projects at a financial
services firm with 51-200 employees

[ evaluated other options from vendors, including Oracle, that offered intelligence
solutions, alongside other competitors. SAS Customer Intelligence 360 emerged as

the best solution for my needs.

Tiberiu Arghir Read full review [A
Marketing Department, Digital Activities And Technical Projects at a financial
services firm with 51-200 employees

“Before choosing SAS Customer Intelligence 360, we evaluated it as the one
majorly acceptable in place of control. We did not evaluate other options; we
focused on SAS Customer Intelligence 360..”

Ike Christian Read full review [A
Assistant Banking Officer at Zenith-bank
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SAS Customer Intelligence 360 = Other Solutions Considered

“T have not previously used a different solution before SAS Customer Intelligence
360. However, we did previously use global sanction, which is the CRC. With the
enhancement of what SAS does with its 360 overview, it provided a more
comprehensive perspective, so we switched to SAS Customer Intelligence 360..”

Ike Christian Read full review [A
Assistant Banking Officer at Zenith-bank

“Before adopting SAS Customer Intelligence 360, I used a combination of
traditional marketing tools and reporting solutions. However, those tools did not
provide the same level of customer journey orchestration, real-time
personalization, and unified customer insights..”

Validated user Read full review [2
Salesforce Developer at a media company with 1,001-5,000 employees

“Iwas not directly involved in the vendor evaluation and selection process, so I
cannot speak in detail about all the products that were considered. However, |
understand that my organization evaluated leading customer engagement and
marketing platforms before selecting SAS Customer Intelligence 360..”

Validated user Read full review [A
Salesforce Developer at a media company with 1,001-5,000 employees
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SAS Customer Intelligence 360 = ROI

ROI

Real user quotes about their ROI:

[ have seen a return on investment with a 1% uplift in repeat purchases regarding
credit cards or other financial products. I also moved one person from marketing
to operations since automation reduced the need for certain tasks, achieving

significant budgeting success.

Tiberiu Arghir Read full review [A

Marketing Department, Digital Activities And Technical Projects at a financial
services firm with 51-200 employees

“I have seen a positive return on investment. One of the biggest benefits has been
improved campaign efficiency and customer engagement. By using audience
segmentation and personalized campaigns, I was able to achieve better conversion
rates and reduce wasted marketing efforts..”

Validated user Read full review [A
Salesforce Developer at a media company with 1,001-5,000 employees
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SAS Customer Intelligence 360 = ROI

“Thave seen a return on investment with SAS Customer Intelligence 360 as it helps

in reducing costs. Additionally, it helps save money and prevent fraud by
mitigating fraudulent activities. With the enhancement of SAS Customer
Intelligence 360, you will definitely be able to determine if a customer has been
watchlisted. It helps to mitigate fraud, is cost-effective, reduces costs, and also
reduces the time required for customer onboarding..”

Ike Christian Read full review [A
Assistant Banking Officer at Zenith-bank

©2026 PeerSpot, All Rights Reserved
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Use Case

SAS Customer Intelligence 360 was deployed to merge anonymous web and app
behavior with legacy offline data, including physical branch visits, call center logs,
and transactional history into a unified profile. Custom machine learning models
were used to score propensity and churn risk, as well as to calculate real-time best
next action recommendations. Multichannel attribution for campaigns and
various optimized decisions measured multi-touchpoint interactions across
different paths for both digital and physical touchpoints to attribute the real

conversion value to the leads.

Tiberiu Arghir Read full review [2
Marketing Department, Digital Activities And Technical Projects at a financial
services firm with 51-200 employees

“Tuse SAS Customer Intelligence 360 for customer engagement and personalized
marketing campaigns. I segment customers based on behavior, preferences, and
interactions, delivering targeted communications through various channels. For
instance, when customers interact with our website or application, [ analyze their
behavior using SAS Customer Intelligence 360 and categorize them into audience
segments. Personalized marketing messages or offers are then delivered based on
these segments, enhancing customer engagement and campaign effectiveness..”

Validated user Read full review [A
Salesforce Developer at a media company with 1,001-5,000 employees
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SAS Customer Intelligence 360 = Use Case

“My main use case for SAS Customer Intelligence 360 is orchestrating our
customer data and personalization, as we are an agency.

“A specific example of how I use it for orchestrating customer data and
personalization is that we have clients from different tiers that we divide them,
which helps us manage the relationship with our customers and track and review
the end-to-end customer journeys.

“Regarding my main use cases, [ also use it to unify client data, build customer
profiles, and create segments in terms of high-value clients, new clients, and
lower-paying clients, so that feature is helping us to be organized internally..”

Validated user Read full review [A

Director and Marketing Consultant at a non-tech company with 1-10
employees
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18


https://www.peerspot.com/product_reviews/sas-customer-intelligence-360-review-11817498-by-reviewer2715654?tid=pdf_prod_19288
https://www.peerspot.com/product_reviews/sas-customer-intelligence-360-review-11817498-by-reviewer2715654?tid=pdf_prod_19288

SAS Customer Intelligence 360 = Use Case

“My main use case for SAS Customer Intelligence 360 is customer profiling and
conducting customer due diligence in accordance with regulatory bodies. SAS
provides us with confirmation of whether customers are on watchlists with

specific organizations.

“A specific example of how [ have used SAS Customer Intelligence 360 for
customer profiling and due diligence occurred when we were onboarding a
customer. We had to profile the customer by placing their name on the global
sanction list through SAS. We entered their first name and second name, and we
searched using the available organizations to determine if the customer had been
watchlisted previously. The result came back clean, which helped us understand
our customer through customer KYC and due diligence..”

Ike Christian Read full review [A
Assistant Banking Officer at Zenith-bank
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SAS Customer Intelligence 360 = Use Case

“My main use case for SAS Customer Intelligence 360 is to create one-stop
solutions for all customers' data together, which means that a customer may take
multiple products and interact with multiple channels. To get all this master data
information together, I create a 360-degree view of customer interactions for any
organization and [ am proficient in it.

“T have implemented my main use case for SAS Customer Intelligence 360 in a very
effective way to achieve big performance gains. The performance is the key, and
the major focus has been on the data model. I have verified with the business what
key columns they are using and I have compiled all key columns into a tabular
collection, ensuring that there are no joins involved even if they come from
different areas or tables. At the end of the day, when they are consumed, they are
presented as a single character. This approach avoids joins, enhances
performance, and that is the beauty behind the tremendous performance we
achieved. Additionally, I employed indexing, inverted index fundamentals, and
various methodologies to enable faster retrieval.

“Another aspect is that not all columns need to be placed into the central tables.
When collaborating with the business, I included only those columns that are
retrieved by 90 percent of users, placing the remaining columns into another
table. If secondary details, such as a second address or secondary phone number,
are needed, a join in the secondary tables is required to get a response back..”

SaptarshiMukherjee Read full review [2
Senior Assistant Vice President And Chief Data And Ai Architect at EXL
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SAS Customer Intelligence 360 = Setup

Setup

The setup process involves configuring and preparing the product or service for use, which may
include tasks such as installation, account creation, initial configuration, and troubleshooting any
issues that may arise. Below you can find real user quotes about the setup process.

SAS Customer Intelligence 360's platform administration, identity graph
mapping, and initial architecture setup are complex, requiring a high level of
involvement from enterprise data engineers, developers, and data scientists

specialized in SAS platform administration.

Tiberiu Arghir Read full review [A

Marketing Department, Digital Activities And Technical Projects at a financial
services firm with 51-200 employees

“My experience with pricing, setup cost, and licensing for SAS Customer
Intelligence 360 is that it was cost-effective for us. The cost was not significant,
and the licensing was very easy for us to obtain approval for..”

Ike Christian Read full review [A

Assistant Banking Officer at Zenith-bank
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SAS Customer Intelligence 360 = Customer Service and Support

Customer Service and Support

“The customer support for SAS Customer Intelligence 360 is encouraging. [ would
rate the customer support for SAS Customer Intelligence 360 a nine out of ten..”

Ike Christian Read full review [A
Assistant Banking Officer at Zenith-bank

SAS Customer Intelligence 360's customer support was excellent. I received the
best possible assistance, and the knowledge shared continues to be valuable. The
team provided comprehensive documentation and processes helpful for building
strategies that boost sales and digital lead generation. I would rate the customer

support a ten because there was nothing negative to address.

Tiberiu Arghir Read full review [2
Marketing Department, Digital Activities And Technical Projects at a financial
services firm with 51-200 employees
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SAS Customer Intelligence 360 = Customer Service and Support

“My experience with customer support has been positive overall. Our support
team has been responsive and knowledgeable when addressing issues or
answering questions. For critical issues, they typically provide timely assistance
and work closely with me until the problem is resolved..”

Validated user Read full review [A
Salesforce Developer at a media company with 1,001-5,000 employees

©2026 PeerSpot, All Rights Reserved

23


https://www.peerspot.com/product_reviews/sas-customer-intelligence-360-review-11745872-by-reviewer2858442?tid=pdf_prod_19288
https://www.peerspot.com/product_reviews/sas-customer-intelligence-360-review-11745872-by-reviewer2858442?tid=pdf_prod_19288

SAS Customer Intelligence 360 = Other Advice

Other Advice

My first advice for others considering SAS Customer Intelligence 360 is to arrange a
meeting and demo, clearly communicating your needs and use cases to understand
SAS Customer Intelligence 360's complex environment better. Reviewing the
documentation beforehand is also recommended to grasp the requirements for

implementing such an extensive solution. I would rate this product overall a nine.

Tiberiu Arghir Read full review [A
Marketing Department, Digital Activities And Technical Projects at a financial
services firm with 51-200 employees

“Iwould advise you to clearly define your business objectives and customer
engagement strategy before implementing SAS Customer Intelligence 360. The
platform offers a wide range of capabilities, so understanding your goals will help
you get the most value from it. I have provided this review a rating of 8..”

Validated user Read full review [2
Salesforce Developer at a media company with 1,001-5,000 employees
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SAS Customer Intelligence 360 = Other Advice

“SAS Customer Intelligence 360 fits into my daily workflow because it is part of our
regulatory requirements. The regulatory body here mandates that customers must

be searched to confirm they are not on a watchlist before you can onboard them. It

is a veritable tool we use in profiling and onboarding customers.

“For customers or organizations wanting to make their process seamless and
onboard customers effectively, I would highly recommend SAS Customer
Intelligence 360 because of its broad and multifunctional capabilities. I give this
product an overall rating of eight out of ten..”

Ike Christian Read full review [A
Assistant Banking Officer at Zenith-bank

“Irate SAS Customer Intelligence 360 an eight out of ten.

“I chose eight out of ten because the positive parts are much more important than
the negative ones in this platform, as it is helping with key areas that we need as a
company growing.

“Regarding SAS Customer Intelligence 360's Al capabilities, I think its governance
and security should be strong. I am not very aware of the details, but how the Al is
working, it is working well.

“The accuracy and reliability of SAS Customer Intelligence 360's output are good,
as [ think it is an enterprise-grade platform and, therefore, it is reliable.

“My advice to others looking into using SAS Customer Intelligence 360 is that if
they are growing at the moment and are looking for an enterprise-grade platform,
I would definitely suggest this platform. My overall rating for SAS Customer
Intelligence 360 is eight out of ten..”

Validated user Read full review [A
Director and Marketing Consultant at a non-tech company with 1-10

employees

©2026 PeerSpot, All Rights Reserved 25


https://www.peerspot.com/product_reviews/sas-customer-intelligence-360-review-11952808-by-ike-christian?tid=pdf_prod_19288
https://www.peerspot.com/product_reviews/sas-customer-intelligence-360-review-11952808-by-ike-christian?tid=pdf_prod_19288
https://www.peerspot.com/product_reviews/sas-customer-intelligence-360-review-11817498-by-reviewer2715654?tid=pdf_prod_19288
https://www.peerspot.com/product_reviews/sas-customer-intelligence-360-review-11817498-by-reviewer2715654?tid=pdf_prod_19288

SAS Customer Intelligence 360 = Other Advice

“After implementing crucial features, particularly for customer and Al insights,
the organization where I worked previously experienced a rise in the customer
base from eighteen million to twenty million. Customers appreciated the
innovative approach I took, showcasing strong outcomes and metrics indicating
this positive impact.

“The accuracy and reliability of the Al capabilities within SAS Customer
Intelligence 360 are very commendable. I predominantly use them in a
deterministic manner, allowing for excellent outputs based on good quality data.
However, it is important to note that accuracy may vary depending on the data
quality, configuration, and specific use case, so human review and validation are
crucial for critical business decisions.

“My advice for anyone looking into using SAS Customer Intelligence 360 is to begin
with a clear business objective, ensuring that customer data is accurate, complete,
and well-governed prior to implementation. Focus on a few high-value use cases,
such as customer segmentation, personalized marketing, and campaign
optimizations, to demonstrate quick wins.

“SAS Customer Intelligence 360 stands out as a robust platform for organizations
aiming to enhance customer engagement and make more informed data-driven
decisions. I gave this product a rating of ten out of ten..”

SaptarshiMukherjee Read full review [A
Senior Assistant Vice President And Chief Data And Ai Architect at EXL
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SAS Customer Intelligence 360

About this buyer’s guide

Thanks for downloading this PeerSpot report.

The summaries, overviews and recaps in this report are all based on real user feedback and
reviews collected by PeerSpot’s team. Every reviewer on PeerSpot has been authenticated
with our triple authentication process. This is done to ensure that every review provided is an
unbiased review from a real user.

Get a custom version of this report...
Personalized for you!

Please note that this is a generic report based on reviews and opinions from the collective

PeerSpot community. We offer a customized report of solutions recommended for you based
on:

e Your industry

e Company size

e Which solutions you're already considering

The customized report will include recommendations for you based on what other people like
you are using and researching.

Answer a few questions in our short wizard to get your customized report.

Get your personalized report here
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SAS Customer Intelligence 360 = About PeerSpot

About PeerSpot

PeerSpot is the leading review site for cloud, Al, and business software. We created PeerSpot
to provide a trusted platform to share information about software, applications, and services.
Since 2012, over 22 million people have used PeerSpot to choose the right software for their
business.

PeerSpot helps tech professionals by providing:

e Alist of products recommended by real users
e In-depth reviews, including pros and cons
e Specific information to help you choose the best vendor for your needs

Use PeerSpot to:

e Read and post reviews of products
e Access over 30,000 buyer’s guides and comparison reports
e Request or share information about functionality, quality, and pricing

Join PeerSpot to connect with peers to help you:

e Get immediate answers to questions
e Validate vendor claims
e Exchange tips for getting the best deals with vendor

Visit PeerSpot: www.peerspot.com

PeerSpot

244 5th Avenue, Suite R-230 ¢ New York, NY 10001
reports@peerspot.com

+1 646.328.1944

©2026 PeerSpot, All Rights Reserved 28


www.peerspot.com?tid=pdf_prod_19288
mailto:reports@peerspot.com

